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1. Receipt website
1.1. Website
The website has been designed in accordance with the project RECEIPT’s visual identity (see
D9.1). An initial one-pager was launched, and project’s partners had the opportunity to give
their feedback on the design. The full website is based on the one-pager in terms of outlook
but improved in terms of text and structure. A number of visuals have been selected to
enhance the visual appeal of the website.
When selecting the name for the website – www.climatestorylines.eu, it was taken into
consideration that Receipt is an acronym with different connotations that do not particularly
illustrate the project’s objective. In view of that, a more appealing and searchable name has
been selected based on the central aspect of the project – climate change storylines.
A focus of the website is the 5 storylines, each of which has been dedicated a separate
page. As the project is at a very early stage, the content for most of the pages is still in
progress. The central information about Receipt is already to be found on the landing page
with outline of its objectives and designated space for news and events.

1.2. Structure
The content is split is sections and subsections. Here is a list of the main navigation menu:2
•
•
•
•
•
•
•
•

Landing page
About Receipt
Hot-spot areas
Storylines
Interactive game – to be visible once the game has been launched
Results and resources
Policy corner
Media corner

The sections have been carefully identified to accommodate the current and future needs
of the project. The section Results and resources, for example, has a search option to
facilitate users when looking for a particular deliverable, report, assessment, etc.
To make the website as user-friendly as possible, Arctik, based on previous experience, has
decided to split the policy and the media information in two separate sections. The role of
the website is to target all potential Receipt stakeholders, which is challenging as the
stakeholders vary from the general public, through scientists and decision-makers to the
media. This is why, the language used at the website is based on SEO research and is meant
to be web-and-user-friendly, trying to stir away from academic jargon.
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1.3. Technical aspects
The website’s is set up in Wordpress. This content management system has been selected as
it is open source and easy to use. It also provides all the needed technical aspects for the
format of the website.
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2. Maintenance and future development
All updates, information, deliverables, etc. will be communicated through the website. News
posts and interviews with CoPs network members are examples of tools to keep the target
audiences engaged and create in-bound marketing. As the project unfolds and more
information becomes available, Arctik will update the website to further emphasize the
project’s progress. The website will be managed for 2 years after the end of the project.
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